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Ibis, the
In the

ibis is Accor’s leading economy hotel brand. Since inaugurating its first hotel in 1974,
ibis has earned a worldwide reputation for excellent services at very competitive prices
based upon an international standard

MARKET LEADER IN EUROPE,
( $)()+

Thanks to the success of this concept, ibis has expanded rapidly to become the
European market leader in the economy hotel industry and the fourth largest chain in its
category worldwide, with ,-- -l - 01

*%

I" #$%&'

In 2007, ibis launched the biggest expansion plan in its history. Strengthening its leading
position across the world and intensifying its growth in emerging markets, particularly in
Asia and in Latin America, the ibis network 2 /-

- across all five continents.

THE STRENGTH OF A WORLDWIDE 3!%4)% )

Around the world, the ibis standard guarantees to its customers:

e Locations in the vicinity of airports, train stations, business centres and tourist
destinations

* Modern and well-designed en-suite bedrooms

 Services available 24 hours a day, 7 days a week

« Bar as well as hot and cold snacks available 24/7

« Simple, clear and consistently competitive rates

Adapting itself to the demands of local markets, the ibis standard allows the hotel chain
to satisfy the needs of its national and international business (57% of its customers) and
leisure clientele (43%).
*44 5%!*46 IN THE INTERESTS OF QUALITY

Innovative room design, new restaurant concepts (over 20 around the world), and multi-

skilled employees: ibis is constantly investing to guarantee its customers extra quality at
no extra cost.

This investment in quality is recognised around the world: in 1997, ibis was the first
economy chain to receive the international 7 *3
recognised in over 150 countries.

A PIONEER IN COMMITMENT TO THE '45* 48'4!

In 2004, ibis became the 9 hotel chain to have secured the 1ISO 14001
environmental certification. This environmental certification — most recognized worldwide
— validates corporate management policies regarding waste reduction and water and
energy consumption. Already one third of ibis hotels have been certified ISO 14001.

* STR — November, 2008
**Accor Hotels portfolio as of 31% of December 2010 — see appendix
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Accor, the world's leading hotel
operator and market leader in
Europe, is present in 90 countries
with 4,200 hotels and more than
500,000 rooms.

Accor's broad portfolio of hotel
brands - Sofitel, Pullman, MGallery,
Novotel, Suite Novotel, Mercure,
Adagio, ibis, all seasons, Etap Hotel,
Formule 1, hotelF1 and Motel 6, and
its related activities, Thalassa sea &
spa and Lendtre - provide an
extensive offer from luxury to
budget.

00: have already
stayed in the same
ibis hotel

I have already
stayed in a ibis
hotel

o are staying

at ibis for the first
time

(2007 customer satisfaction rates)
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European market ,
fourth player

Since the establishment of its first hotel, back in 1974, ibis has shown continuous
growth, becoming * 9 and the world’s
fourth largest chain in its category with 900 establishments in 48 countries* across all
five continents.

"
700 hotels
74,150 rooms
$%!*4 %8' *?%
72 hotels
10,579 rooms HOTELS
v 7% ~1;<  ROOMS
8%))$' '%3!
) 36 hotels IN 01 COUNTRIES*
5,970 rooms
%3*% #%?* *?
92 hotels
17,036 rooms

OF THE IBIS NETWORK

CONTINUOUS 6 (!

This strong worldwide presence is a result of ibis’ ambitious development strategy. In
2007, ibis launched one of the worldwide hotel industry’s most significant expansion
programmes to consolidate its status as market leader in Europe and intensify its
presence in the emerging markets (Eastern Europe, Brazil, Russia, India, China) and
mature markets (Australia, New Zealand).

As part of this plan, ibis inaugurated 40 hotels in 2007, including 22 in Europe. These
openings marked the chain’s arrival in Turkey (Eskisehir, Istanbul) and reinforced its
presence in Africa (Morocco), Latin America (Brazil, Mexico) and Asia Pacific (Australia,
China, South Korea, New Zealand, and Thailand).

In 2008, ibis opened 50 hotels in 20 countries, including 13 hotels in China and nine in
France. The economy hotel chain also opened its first hotel in India (Gurgaon), in
Russia (Saint Petersburg), Benin (Cotonou) and in Kuwait (Salmiya).

In 2009, ibis keeps growing with 53 new hotels openings in the world, particularly with
the arrival of ibis in Algeria, Jordan, Oman, Madagascar and Singapore.

2010 confirms the growth of the ibis network, which intensifies its worldwide presence in
the strategic zone of Latin America: 1% opening in Colombia, Chile and Paraguay.

* Accor Hotels portfolio as of 31% of December 2010 — see appendix
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In 1974: . hotel
In 1984: .;; hotels

In 1994: ;11 hotels
In 2004: =,> hotels
In 2011: ,-- hotels*

*As of 31% of December 2010
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A modern, well-designed
en-suite

From London to Rome, Madrid, Prague, Stockholm and Bratislava, without forgetting
Beijing, Gurgaon (New Delhi), St. Petersburg, Sdo Paulo or Montevideo, the ibis
bedroom offers a standard customers can count on anywhere in the world.

Well-designed, en-suite and fully equipped, they are designed to meet a simple
expectation: to offer customers the conditions of quality sleep as well as the possibility to
work in a well-designed and welcoming room:

* A surface area of 16.38 m?
%
A large bed (1.6 x 2m)
Launched in 2007, the new ibis

» Sound level limited to 43 dB. bedroom breaks new grounds,
not only in comfort, but also in

« Internet connection ergonomics and energy
performance:

« Television set offering a wide range of international and local programmes as well as
sports, movies and news channels

* A soft duvet replaces the blankets

» Separate bathroom, with bathtub or shower and WC facilities

« Japanese-style partitions instead
of curtains

* Fluo-compact lighting for energy
savings

* Black-out blinds to guarantee
darkness and improve thermal
isolation

» Television sets are now LCD flat

screens, integrated in a new
console

» Wooden floors increase the
feeling of hygiene and modernity

« All materials comply with
environmental standards
(Certified Forest Stewardship Council)
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Guaranteed 7 and
Around-the-clock, every day

Quality is a daily commitment at the very heart of the ibis standard. Today, ibis is the
' offering 24/7 availability of the main hotel
services in every hotel of its network:

* Reception

* Hot and Cold snacks
* Bar

¢ A Business Corner

« Internet connection

MULTISKILLED !"%83

In order to provide this around-the-clock additional service without any additional cost to
the client, ibis had implemented a multi-skills development strategy for its teams.

The practical training programme of the brand allows the employees to enrich their
range of hospitality skills, from greeting and helping customers to tending bar as well as
team training and in certain cases to a higher autonomy and management
responsibilities.

Because they are multi-skilled, ibis’ teams can satisfy any customer request at any time.

IBIS #* 4" IN ISO 9001 CERTIFICATION

In 1997, ibis was the first economy hotel chain to obtain the 1ISO 9001 certification. This
international quality standard covers:

« Around-the-clock reception services
¢ Accommodation services

* Hot and cold snacks 24/7

* Breakfast services from 4am to noon
* Bar service 24/7

Today, /<1 >, *3 - . They all follow
the same methodology and use the same controls, thus ensuring continuous
improvement and consistent service quality for all ibis customers around the world.

THE “15 MINUTES SATISFACTION” CONTRACT:
SATISFIED OR *45*I"@

The “15 minutes satisfaction contract” is the illustration of ibis’ concrete commitment to
quality. If a customer reports a problem which is the hotel’s responsibility, the teams are
committed to finding a solution within 15 minutes maximum, 24 hours a day, every day
of the week. If no solution is found, the client is invited.

HOTEL

ibishotel.com

150 9001

BUREAU VERITAS
Certification

F3 .
?

The International Standard
Organisation (1ISO) is a worldwide
organisation , recognised in over
150 countries, tasked with defining
and implementing international
standards in a wide range of
industry sectors (automotive, food
industry, transportations, etc.).

Granted and controlled by Bureau
Veritas Certification, the ISO 9001
certifications define the rules to be
adhered to in order to improve
quality management within
companies.




Meal services: any ,
any

Anywhere in the world, regardless of the time of their arrival, ibis customers can rest
assured they will always find bar services and hot meals available at their hotel. In
addition to the bar, hot and cold snacks and breakfast included in ibis standard, most of
the hotels have a restaurant onsite — depending on the local market.

% 4)AI"A?$ 7B SNACKS AND BAR,

Whether for a small craving or a great thirst, a late arrival or a midnight departure, the
ibis standard guarantees drinks and light hot and cold snacks around the clock, every
day of the week, available at the bar or the reception desk of each hotel.

C '%B %3! FROM 4AM TO NOON

ibis has developed an « 8-hours non-stop » breakfast concept, unique in the economy

hotel industry, adapted to the pace of all of its clients. Thus, from 4am to noon, clients
are assured to start the day with an always hearty meal.

'31% %413 TO CHANGE ATMOSPHERE AT EACH MEAL

Varied, balanced meals are important for all ibis clients, whether businesspeople or
couples off for a weekend. With them in mind, ibis has developed a range of >-

D ; depending on the local culture, ibis chooses the
most adapted concept among its range of restaurants.

Thus, from an ibis hotel to another, the regular traveller can enjoy dining at an
“L’Estaminet”, a “Café Pasta & Cie”, a “La table”, or even at a bar “Rendez-vous”. The
client will change universe at each meal with quality food and in an original atmosphere.

The most recent restaurants created by ibis combine conviviality and culinary discovery.
For example, E( ?F is a vibrant celebration of Asian and lItalian specialties
revisited through wok cookery. The customer can choose the ingredients to make up his
own recipe.

The E3 *F restaurants offer a culinary journey to Indian, Middle Eastern and
European spices — caraway, cardamone, cinnamon, star anise, saffron, ginger... Clients
compose their own menu by choosing their main course and livening it up with
vegetables and a sauce of their choice that chef will “theatrically” prepare in front of
them.

E*9 I F allows the customer to discover the best of the local cuisine in
a fun, modern way. The client chooses from the 20 most popular dishes in the country,
served as tapas portions. The concept can be adapted to every country in the world.
Each country has its own menu, decoration and logo.

In a relaxed and modern setting, the newE F restaurant invites customers to
design their own dish suited to their taste. Clients can select from a range of pasta,
grilled fish and meat which are cooked live by the chef, with sauces inspired by local
cuisine.

ibis

HOTEL

ibishotel.com

e From 4am to 6.30am:

El'" A F

Ideal for early riser, ibis offers a
selection of pastries, biscuits, hot
and cold beverages.

e From 6.30am to 10am:

1'% A A A

This full-sized traditional breakfast is
livened up with traditional dishes of
the host country: exotic fruits in
Brazil, crépes in France, Serrano
ham in Spain... to offer a hearty
meal.

e From 10am to noon:

El' $ F

ibis has not forgotten those who
prefer to get up later. They will enjoy
hot beverages, fruit juices and
snacks until noon.

WO o

RESTAURANT
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for a good night’s sleep
at a

ibis customers appreciate the of its rates, which
guarantee a fair price for maximum comfort, without any unpleasant surprise. The ibis
pricing policy is based on the same principles around the world:

« The best local quality/price/service ration

« Firm weekday and weekend prices

« Free stays for children under 12 sleeping in their parents’ room (and a 50% discount
on their breakfast).

THE IBIS ("B'4)3+
ibis offers ever lower rates for each kind of weekend:

e The E3 ( ) F — meeting the expectations of the leisure clientele,
offers a lower rate for Fridays, Saturdays and Sundays, public holidays and the day prior
to any such holiday*.

eThe E$ ( ) F two or three days— with ibis, the more you stay, the
less you pay. Those deals offer a discount of 15% to 30% to clients booking a minimum
of two or three nights between Friday and Sunday*. This offer is exclusively available
online www.ibishotel.com and www.accorhotels.com

e The E" % # F — this deal combines a one-night stay with
an activity (cultural, sports or relaxation) chosen by the hotel's management*.

«The E5 F+ offers a discount and specific advantages in over 500 hotels around
the world for registered players of sport clubs travelling for a competition during
weekends*.

'G?$ 3*5' OFFERS

All year long, ibis offers exclusive deals available in most hotels of the network on its
website www.ibishotel.com,

E" >-F+ offers a discount to clients booking a room at least 20 days in advance.
This discount is only available online on www.ibishotel.com and on www.accor.com in
25 countries and more the 600 hotels.

ibis gives priority to online booking with its website available in 11 languages that offers
a quick and easy reservation mode using a dynamic search engine, geographical criteria
and map. In 2009, 24 million people visited ibishotel.com**. in 2010, this number is
increasing of 30%.

The ibishotel website had completely been renovated in September 2010. The new

website is clearer, soberer, and more modern with the colours of the new brand identity.

*See terms and conditions on www.ibishotel.com
** Sources : Xiti Tars — December 2009 ibishotel.com

HOTEL

www.ibishotel.com

AlCLUB

All Accor customers can enjoy the
many advantages of the A|Club
customer loyalty plan simply by
signing up at www.a-club.com.

Available in over 2,000 hotels and
90 countries, A|Club enables you to
accumulate points with the major
brands Sofitel, Pullman, MGallery,
Novotel, Mercure, Suitehotel, ibis
and all seasons.

With ibis, 1 euro spent entitles you to
1 A|Club point. These points can
then be converted into vouchers
which can be used around the world
in Accor hotels and which are also
redeemable from our sponsors.

Lastly, the A|Club plan allows you to
convert your points into Air Miles
with the airline of your choice.
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Ibis iInnovating for

3 >0 , ibis has been committed to a strategy seeking to reduce the
environmental impact of its activities while pursuing accelerated worldwide growth and
respecting its customers’ growing awareness of environmental protection issues.

From installing water-saving devices in its bathroom and fluo-compact lighting in its
rooms, to using photovoltaic and thermal panels in many hotels in France, Spain, Brazil
and Morocco, ibis has shown that only through innovation is it possible to reduce the
environmental impact of its activities while improving the quality of its services.

IBIS : #* 4" IN ISO 14001 CERTIFICATION

Back in July 2004, ibis was 9 to formalise its efforts in favour of

the environment and to demonstrate its environmental commitment by launching a
worldwide 1SO 14001 certification initiative.

An international standard established by the International Organisation for
Standardization (ISO, non governmental organisation composed of representatives from
various national standards organisations from over 500 countries), the ISO 14001
certifies that all company levels, from the head offices to the hotels themselves, work on
daily basis to 9 , particularly as
regards waste management and water and energy saving.

The 1SO 14001 certification, granted and controlled by Bureau Veritas, the world’s
leading certification agency, also documents the compliance of ibis hotels with all
environment-related regulations.

ISO 14001 is a true « code of conduct » of environmental management, allowing ibis to
organise, structure and manage its day-to-day efforts and initiatives to reduce the impact
of its hotel activities on the environment.

Today, ;;= A around the world have been granted the

ISO 14001 certification, that is to say 33% of its network. ibis is the largest ISO 14001
certified network of the hotel industry.

ibis

ibishotel.com

BUREAU VERITAS
Centification

*3 .0--.

With the ISO 14001 certification, ibis
is committed to providing of
its compliance with international and
local environmental regulations
applicable to its hotel and restaurant
activities.

ibis also commits to the day-to-day
implementation of initiatives and
procedures to:

over 500 hotels are equipped with
water-saving devices.

¢ 3 and promote
renewable energy sources. 17 hotels
are already equipped with water-
heating solar panels including 10 in
France, 3 in Morocco and Brazil and
one in Spain.

e ( . ibis guarantees
that its waste is processed by
certified service providers who
comply with local regulations. Over
600 hotels recycle paper, boxes,
newspaper and magazines.

. among
employees, suppliers and clients.
Over 600 hotels boost environmental
awareness of their teams.




A brief history

After Novotel, ibis is the Accor group’s second major hotel chain, created by Accor
cofounders Paul Dubrule and Gérard Pélisson. When it was .10 there
was no modern economy hotel chain in France, only a few ill-equipped establishments
offering rooms in this category.

At the time, ibis set itself a goal: that of offering rooms 30% cheaper than the local
market average, through a standard that allows it to guarantee consistent
accommodation and service quality and to generate significant economies of scale.

This simple principle was an immediate hit, and has remained so ever since. The first
establishment is inaugurated in 1974, in Bordeaux. In 1976, by the time the first Parisian
ibis opens its doors, there are already 14 ibis hotels.

KEY )%!'3

L0l Opening of the first ibis at Bordeaux Le Lac
L= Opening of the first ibis in Paris (Paris Bagnolet)
I Opening of the first ibis outside of France (Amsterdam)
,1>1  First hotel in Germany (with the ibis Berlin Messe)
,1;1  Opening of the 100" ibis
,1<1 First hotel in the United Kingdom (London Heathrow)
| First hotels in Austria and Belgium
,1=1 First hotel in Italy (Milan Piazza)
,1/1  Opening of the 200" ibis
| First hotel in Switzerland (Sion)
e | First hotel in Portugal (Porto)
.,>1  Opening of the 300" ibis
ol First hotel in Poland
5,01 First hotel in Australia
< First hotel in Hungary
0= First hotel in Indonesia
A ibis commits to the 1SO 9001 quality certification
e | First hotels in Argentina and Brazil
p First hotels in Mexico and Uruguay
>--01 ibis commits to the ISO 14001 environmental certification
I Opening of the first ibis in China, in Tianjin
>--/ | Implementation of the new ibis room
| First hotel in Turkey
>--11  First hotels in India (Gurgaon, close to New Delhi), Russia, Kuwait and Benin
| 14 hotels in China
I Opening of the 800" ibis hotel

>-- | First hotels in Singapore, in Algeria, Madagascar, Jordan, and Oman
I Opening of the 100 000" room in Munich, Germany

>--1  Opening of the 50" ibis in Brazil.
| First openings in Colombia, Chile and Paraguay.

>- Opening of the 900" ibis in Tangier.

| First openings in Peru, Ukraine and Nigeria

ibishotel.com
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Appendix
Ibis hotels In the

% Jg - ) >
Algeria 1
Benin 1
Cameroon 1
Ivory Coast 2
Jordan 1
Madagascar 1
Morocco 16
Oman 1
Togo 1
Turkey 5
United Arab Emirates 5
$ %

Argentina 3
Brazil 54
Chile 2
Colombia 1
Mexico 9
Paraguay 1
Uruguay 1
% #

Australia 14
China 49
Hong Kong 1
India 2
Indonesia 10
New Zealand 5
Singapore 1
South Korea 3
Thailand 7
Andorra 1
Austria 8
Belgium 22
Czech Republic 5
France 380
Hungary 6
Germany 86
Ireland 1
Italy 9
Luxembourg 2
Netherlands 11
Poland 10
Portugal 19
Romania 4
Russia 4
Slovakia 1
Spain 41
Sweden 16
Switzerland 19
United Kingdom 53

(!
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